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Z KN OF & This course examines the determinants of forms of instruments

Culture Marketing corresponding to the discovery of materials and scientific

technologies and the compositional elements of forms as decided by
socio-cultural norms and regional characteristics. By understanding
how tools have evolved according to social developments and how
the consciousness and living environment of the consumers of such
tools have changed, the students can establish the perspective on
the study of target consumer as a product value as well as on the
world of tools, so as to be able to reinterpret the significance of
tools as the common denominator between supply and demand with
their own logic and point of views.
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Design Displaying

experience with the design's creative approach by understanding the
consumers' needs and analyzing the condition of the company. The
emphasis is on developing an approach equally satisfactory to the
company, the designer, and the consumer by reflecting
consumeroriented rather than company-oriented strategy in the

design activities.
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Methodology of
Design Survey

This course provides systematic practical experience in theoretical
and analytical approaches to consumer and market surveys useful in
creative design work. The qualitative and quantitative survey
methodologies necessary in scientifically analyzing consumer needs
and behavior are applied to case study processes.
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This Course is for introducing and discussing the theory and practise
of design Management. Based on the essence of design and
management, the student would explore design methods and
creative solution for managing a design team. Specially, this course
will help students to understand utilizing design solutions as
successful keys for managing business and running consultants
through related case studies.
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Consumer Behavior

In this course we will explore the dynamic interaction of affect and




and Marketing

cognition, behavior, and the environment by which consumer’s
conduct the exchange aspects of their lives and it's role in
marketing. We will study the thoughts and feelings people
experience and the actions they perform in consumption processes
and cases that exhibit consumer behavior and marketing.
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The Purpose of “Design Business” is in developing design-oriented
business based on design theory and practice. In this course, we will
develop global brand that has unique added value and its business
model. “Design Business” is concentrated on developing design
business direction, and focused on refining the business idea
strategically as well. Therefore, students with tangible ideas for
design business may benefit more from the course.
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Public design are 1. the design of public spaces that are owned,
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installed, and managed by nation, local governments, and public
organizations and 2. the design of private spaces which affects
everyone's life thus it's publicity should be emphasized. This course
aims to deliver administrative knowledge of public design based on
theories and case studies.
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Design management
diagnosis
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The design management diagnosis is to explore most efficient
solution to solve any problems on design management and to build
up futuristic direction for further improvement.
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Research for Design
Strategy
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To explore the communication strategy of corporation for consumers
throughout design and to study on design research methods
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This course examine s plastic work as the product of social and
cultural behavior from two levels of perception and studies structural
characteristics of such plastic work.
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This course makes a theoretical study of rational design through a
methodological approach that emphasizes on marketing as the most
decisive element in the design's success or failure as well as through

marketing theory.
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Theory of Color This course develops professional color planning ablllty that can
Planning suggest scientific and logical application methods based on modern

design color planning methodology.
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This course theoretically examines problems suggested in the rational
execution of general designing from the significance of method to
the design process to establish the design method appropriate to
the new times.
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Plastic Consciousness




of Koreans
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This course examines and defines Korean plastic consciousness
through Korean climate and plastic art with a psychological approach
and a culture-anthropological understanding.
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This course theoretically examines how photography has developed
as a form of art and how it has been perceived by art history from

i

Art and , art dne ) L0
photography's historical and technical aspects. Theory of Digital

Photography Media: This course develops new perspectives on the meaning, value,
and methods of design as defined by the traditional field of design
through understanding of new media and changes in social
environment.
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Theory of This course covers business skills and temperaments demanded of

Corporate corporate managers useful in the establishment and management of

Establishment

design consulting company. Basics in marketing, circulation, personnel
management and financial management necessary to a successful
management of design company will be studied.
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Theory of Digital
Media

Understand the digital paradigm and seek the future of digital which
affects on media, art, culture and economy among the various
changes to inspire the ability of designing through the theory of
Digital Media.
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Ecological Design

With the Ecological Design theory which is the paradigm of 21st
century, improve the view to the various ecological thoughts and the
design cultures. Based on the ecological design thoughts, understand
the various social environmental problems and the concept of
product development and ecological construction, and strengthen the
ability of the systematic planning as well.
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Principle of This course makes theoretical and practical studies of principles of
Plastic I plastic to develop formative skills applicable to various designs.
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Principle of This course studies issues related to plastic principle and structure in
Plastic II the threedimensional, spatial environment through actual tasks.
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Medium and Visual
Presentation I

It is increasing power of exactly looking at the various interfaces
what are used in new media era. Find ideas to convergence with
thinking of the history of new media arts into widely industries. Be
known variable way of approaching method with theories and
examples. The purpose is to have highly adaptable and approachable
ability in each field.
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Medium and Visual
Presentation I
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This course provides technical development of the visual-linguistic
system and expression that is basic to the world of plastic art with
an emphasis on the importance of media as an experience in
visualizing potential expressions with related materials and tools.
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Thesis Resea Recognize the meaning of writing Graduate Thesis. Understand the
(P/F) procedure and form of thesis writing and complete the draft by

setting the subject, arranging references and writing outline.
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