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The objective of this course is to understand visual
) ) ) communication methods. Students will investigate
Graphic Design Studio ] ] )
theories and practical ases to generate their own
design contents.
2 HEMsE 20 0"EE At S22 S8 00 Ael
Z200eH O O|2&0l OloHE Hige=z, AN &1 CXel Mgl
o #AES ARSHCEH
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By researching various cases in the advertising
Advertising Design industry, students will learn about strategic planning
and advertisement making process.
HEDF XUlls OEE ANSE 240 JIXI0 =S0HH
SHEAHRLIAOIE AZCIXCl AHE HIECe=Z AN BHHES MHd L HESHO
HEH, xEH, JIsdE IXl &2 S22 ARG
3 010403 - — :
This course explores the multi-dimensional aspects of
Brand Communication branding. Students will practice developing concept and
design which reflects the value of brands.
CIXel 2EIXE D& Jfieol=s HEeZ, AdoRe &3
_ Mol CIXtel etHEs UEN. 018 Sot 23 Atal A
CIXQIZHEAEL L -
SHetf M CIARRI2] JEXIE Ololidrtl &sote & MAQ &
4 D10404 ot2 AHAPSHCE.
The goal of the course is developing design contents
Design Contents Studio | With in-depth research on cases and trends, students
will propose their own design method.
Sl A8o TS ol A& XMINeE g
SUC T E KT Es s&
5 D10405 SeHEJ|2o AME M2 BEZ2 Sot0 HRSHLE.

Brand Photography

This course develops professional image making ability
that visualize the overarching concept and marketing

strategies of the brands.
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| d Brand This communication theory course covers the different
nteg.rate. ran methods of communication and integrated models applied
Communication Study ,
to today s branding and marketing campaigns.
2HMOZ2 AU HIXMOZ AESls Bl (HEO
)2 E2 S0 2 SE2UE ZHEAHE st
OloiE s&o =z st iHIIPEI SN SHAEE 0IEZ0HU
Il |l NS2HE @AE OEC.
/ D10407 The course focuses on the point of interaction between
Emotional Branding brands and customers. Students will explore emotional
Design factors in design which influence the customer
touchpoint experience.
SHCECIAQ I2ME HE L g st Nl Mt
BHELXNUASO | & ZZ2HMAE 20210 0 s Z228&8 HEW AN
oOf T2 ECIAC J|&l MOl WEE HARSHC.
8 D10408 : : .
In this course, students will learn a brand design
Brand Design Studio process including strategic planning, concept
development, and design expansion.
OtECt=20 st n&EQ 0&d 2EZUAN BH=CIXel=
_ Oloiatl, B0t 2A4dA0l) 22A0l BHE CIXe 202
OI=r= 0 = T=ol Wol st Ctest 8282 AN A -8 E
= Soll OlcHStCt.
) ] By learning diverse technigues and styles of design, students
Marketing Aesthetics ) ) )
will create esthetically driven approaches for brands.
EOIE el &1, Bd= Xl AR0A J1E EF0(1
_ JI2H0|0 2REQI DIE’E% Ci2= WEO0ICH 2 =giide &
EOIZ 0 IIAEL 2 os _
ORI AFRE &= Je Ciekst ENOIZ 2t s 24
10 D10410 2 UE= =200
This course covers the fundamental sense for type such as grid
Typography Studio systems, editing, creating visual system in regards to
typography.
CIXIE DICIH EE0Ae Z0CIXel2 s 2= J|E
ZDNIE =LA o AHAE HFLUAOE YEHES 08 ¥ AF WIS &
S¢etCt.
D 2 - -
I 1041 o The course introduces the theory and practice
Advertising . . . . o
) of content planning and advertising design in digital
Design

media.
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12 010413 Examining consumer behavior and trends with case
Consumer  Forms and | studies to gain a better understanding of how they
Trends affect design. ldentify social and cultural symptoms
and develop strategies based on them.
CHEZS MM AL HYe| A2 ST AlREe| WESH
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ey ae dd(agg]), Ol 38 sHM stA(HEAE)ES Al
ole| AL},
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The core of start—ups in the era of multi—variety
13 010414 small—scale production is the founder's insight to read

Small Business
Start—up and
Operation

the clear needs of certain people. And often this insight
comes from the founder's own experience and worldview.
The knowledge we need to observe and derive from the
success stories of small businesses that "start from
myself”

is the relationship between the founder's senses (taste),
there experiences (story), and the environment (context)
surrounding the founder. Through efforts to actively
share and sympathize with colleagues and others,

we will not only be able to grasp the core of
contemporary brands, but also develop our capabilities for
"small business start—ups starting from myself” in the
future.







