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Fashion Art Fabric

Through lectures, the concept and history of fashion art, the
genre of expression, meaning, material techniques, and
aesthetic evaluation are shared. Students will solve the
problems of technique and artistic aesthetic values, focusing
on art, humans, and clothes as the core words of the course
through creative work process. In particular, this class is
based on a study of fashion materials that aims at the
sensitivity and originality of the designer. Students learn
the process of creating high value—added artistic materials
from idea to application of fashion art, and attempt
individual research that can secure not only material values
but also extended values as events.
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Fashion Art and Design

By approaching the phenomenon of contemporary culture and
recognizing the cultural code that becomes an issue in the
era of globalization aimed by the post-industrial society,
students inspire fashion design capabilities based on the
global sensibility required by the contemporary fashion
industry. From the discovery of issues and the emergence of
ideas to the finalization of a work, a probable design
process is carried out during the development process. This
course is intended to enhance the ability to plan and execute
works that can satisfy the aesthetic sense from a functional
and structural point of view to humans who can enjoy the
dimension of culture and spirit.
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Fashion Prototype

The whole process of design is completed with the knowledge
of all available experiences of the time, such as a vivid
cultural foundation, interdisciplinary research, accumulated
know-how, and execution technology. In this meticulous
process, the successful visualization of the idea is one of
the most important parts. A solid foundation for creation and
expression cultivated from the artist's sophistication is
laid through a specialized course on prototype work that can
maximize the formative completeness of fashion design. In
particular, this lecture focuses on the commercialization of
formative products through a creative approach to the
structure and form of fashion design so that students can
cultivate differentiated design capabilities.
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Global Fashion
Branding

In the last decades entering the 21st century, we have
witnessed rapid changes in various fields of information,
technology and culture. The flow we captured was directly
connected to changes in public consciousness and sensibility,
and had a direct impact on the global fashion industry.
Through this course, students will read the social and
cultural oriented value system that penetrates the world in
the background of the change of the times, and examine the
overall theory of fashion branding in detail based on the
global brand management process. This allows students to
attempt an in-depth approach to the value creation of today's
global fashion brands. Based on the theory of the brand
management process, students are encouraged to experience the
practice of creating practical fashion brand startup manuals
for each individual.
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e—Commerce in Fashion

In accordance with social changes, regeneration into a new
platform in all areas of distribution is a key issue. The fashion
industry is also creating, changing and eliminating new
platforms and strategies that are not permanently defined or
sustained, including the rapidly rising social and
live—commerce platforms. This lecture provides a deeper
understanding of the current flexible online fashion market
through building a brand website and analyzing platform data
while predicting changes to the e-—commerce fashion system in

the foreseeable future.
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Fashion and Social
Design

Fashion has a powerful force that influences our whole life.
Fashion is also a field that holds the key to the future
direction of our society. This lecture combines fashion with
futuristic science as a discipline that predicts future
society and provides its model. Through a special course,
students will have the experience of reading social trends
from a fashion perspective and constructing detailed
directions and strategies in terms of practice such as
fashion branding, design, and fashion communication to create

a sustainable future.
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Fashion Media and
Content

Digital media, a tool that objectifies the emotions and thoughts
of designers by playing a role as a fundamental function of
creation, has brought greater possibilities and new attempts to
the fashion industry today. The fashion content that emerges
through new media is highly important in that it encompasses
the value of a brand with more advanced content. Through
this lecture, students will comprehend the characteristics and
algorithms of various media and interactions with consumers
based on a flexible and inclusive attitude of digital media. It
also explores ways of creating and implementing content while
understanding the concept of communication tools.
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Fashion Brand
Incubation

Unlike the previous mass production methods that utilize economies
of scale, it is now a prosperous era of 'Lean Start-ups', where
creative ideas can be realized through start-up and production
without large—scale capital investments or establishment of facilities.
This course is a related subject to 'Global Fashion Branding', where
students experience the process of brand incubation through
capital—free startups based on the theory of fashion startups.
Throughout the semester, students complete an individual 'fashion
brand start-up' model by receiving guidance from experts in each
field of creative design, collaborative manufacturing and distribution,
as well as public support systems, tax accounting and patent law,
teaching essential skills for practical situations




